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Next meeting: Wednesday, July 11th

National Jewish Medical & Research Center - Heitler Hall
1400 Jackson Street
Denver, CO 80206

(303) 398-1379

Directions to the Meeting from Sante Fe and I-25:
· Merge onto I-25 S/US-87 S.
· Take the CO-2 N exit- exit number 204.
· Turn LEFT onto S COLORADO BLVD/CO-2 N.
· Turn LEFT onto E 13TH AVE.
· Turn RIGHT onto JACKSON ST.

Meeting Agenda

4:30 - 5:00

Food and Refreshments

5:00 – 5:30

Tim Walters (Info Tech Marketing)
Capitalizing on the best features of Excel and SAS with an Excel-to-SAS-to-Excel marketing dashboard.  Highlights include:  building an Excel user form to capture end-user input, passing parameters to SAS for batch processing, monitoring SAS for batch completion and incorporating SAS output into Excel.
5:30 – 6:00

Nikki Carroll (Kaiser Permanente)
The FORMAT procedure could possibly be the most underutilized, yet most powerful tool in SAS.  The format procedure provides a straightforward way to map one value to another and change how information is displayed.  There are many predefined formats included in the Base SAS product, but users can also define their own formats to redefine data, recode data, transform data for tabulation and reporting, subset large data files and more.  
6:00

Door Prizes and Announcements
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  Tenth Annual Colorado Day

Speakers are needed!  If several people have borrowed a program or code of yours for their use or if you been working on a project and come across some interesting process or code that has helped you out, consider sharing it with your peers!  You are invited to share your experiences at DSUG’s Tenth Annual Colorado Day.  The full day conference will be held September 13th and you could be presenting along with our keynote speaker Art Carpenter!  In addition to the opportunity to sharpen your presentation skills and network with your peers, speakers will be allowed to waive the conference fee and attend for their $30 dues renewal.

One page abstracts should be submitted to Brenda Beaty by email (Brenda.Beaty@UCHSC.edu) and should include presentation title, intended audience (beginner/intermediate/ advanced), length of presentation (15, 30, or 45 minutes), description of the presentation, and requirements for audio-visual equipment.  Deadline for abstracts is August 10, 2007 and you will receive an e-mail confirmation of your acceptance.  

Training Opportunities
Denver Class Schedule 2007

Getting Started Courses
Start Date
Duration
Fee
Top of Form
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EGQR4



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=EGQR4" Querying and Reporting Using SAS Enterprise Guide 

[image: image4.wmf]

2007-11-15

15 Nov 2007

2 days

$750

Fundamentals Courses
Top of Form
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PROG1



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=PROG1" SAS Programming I: Essentials 
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2007-08-14

14 Aug 2007

3 days

$1425

Top of Form
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PROG1



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=PROG1" SAS Programming I: Essentials 
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2007-10-30

30 Oct 2007

3 days

$1425

Intermediate Courses
Top of Form
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GRAP9



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=GRAP9" SAS Color Graphics 
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2007-07-17

17 Jul 2007

3 days

$1575

Top of Form
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PROG2



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=PROG2" SAS Programming II: Manipulating Data with the DATA Step 
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2007-09-05

05 Sep 2007

3 days

$1425

Top of Form
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SQL



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=SQL" SQL Processing with SAS 
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2007-09-25

25 Sep 2007

2 days

$950

Top of Form
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ODSIR9



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=ODSIR9" Creating Detail and Summary Reports 
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2007-11-06

06 Nov 2007

3 days

$1425
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PROG2



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=PROG2" SAS Programming II: Manipulating Data with the DATA Step 
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2007-12-05

05 Dec 2007

3 days

$1425

Advanced Courses
Top of Form
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MACR



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=MACR" SAS Macro Language 
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2007-07-24

24 Jul 2007

2 days

$1050
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AMACR



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=AMACR" SAS Macro Programming: Advanced Topics 
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2007-08-21

21 Aug 2007

1 day

$525

Top of Form
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PROG3



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=PROG3" SAS Programming III: Advanced Techniques and Efficiencies 
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16 Oct 2007

3 days

$1425

Other Courses
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BDMT



 HYPERLINK "http://www.sas.com/apps/wtraining2/coursedetails.jsp?ctry=us&course_code=BDMT" Data Mining Techniques: Theory and Practice [image: image37.png]BKS
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2007-07-30

30 Jul 2007

3 days

$2100

For monthly updates check out the SAS Training Report

SAS Training Report
SAS Training Report is the monthly electronic newsletter from the Education Division of SAS. This one-stop information and news source for what's happening in training in North America, as well as certification, is available free to subscribers.

With SAS Training Report, you will benefit from

· announcements about new or revised SAS training courses and services

· the latest certification program news

· news about seminars, special events, and promotional offers

· tips for using the SAS training Web site.

To subscribe, you must be logged on to your SAS Profile. To either log on or to create a profile,

1. go to support.sas.com/subscribe.

2. log in with your e-mail address and password. If you have not registered, you will need to establish a profile first.

3. under SAS E-Newsletters, select SAS Training Report.


	DSUG

P.O. Box 2156

Littleton, CO  80161

E-mail:

Brenda.Beaty@UCHSC.edu
We’re on the Web!

www.denversug.org/




	Membership
If you know anyone interested in becoming a member of DSUG, please have them send $30 (checks made payable to Denver SAS Users Group) along with their name, title, organization, address, and email to:

DSUG

PO Box 2156

Littleton, CO  80161

A SAS Success Story
(taken from www.sas.com )

Wachovia hones marketing direction with SAS

Wachovia, the nation’s fourth-largest bank, wanted to use its advertising dollars in the most effective way possible. Using SAS Analytics, the company discovered that online ads drew stronger response than broadcast ads. Understanding what triggers a response from customers helps the bank retain market share and build long-term loyalty.

Wachovia has grown rapidly in recent years through acquisitions. It is now the fourth-largest bank in the country, consistently scoring higher than its peers in satisfaction ratings. Yet, its size and popularity with consumers doesn’t shelter it from the heightened competition in the financial services industry. Wachovia set out recently to understand the long-term value of satisfied customers, and it chose SAS to help get the job done.

 “SAS is a very important partner for us,’’ explains Dan Thorpe, Senior Vice President in charge of statistics and modeling. “We use SAS for modeling, forecasting and data management. “

One of Wachovia’s uses of SAS was to understand how advertising spending influences both the acquisition of new customers and the retention of existing customers. By building models using SAS data mining tools, Thorpe’s team set up various experiments. The bank quickly discovered it could reduce spending in some traditional media spends by upward of 50 percent with no change in customer acquisition rates. It further determined that online advertising produced good results. “We found we were overspending in some traditional media, like radio, and underspending in emerging media,’’ Thorpe says. His group also discovered that news coverage influences retention, while advertising is more instrumental in acquiring new customers.

“Wachovia budgets for this year have been strongly influenced by the model,’’ says Jim Garrity, Wachovia’s Chief Marketing Officer. “It will have a bigger influence on the coming year’s budget.’’

Thorpe says he didn’t get these results using the pure logistic regression modeling that many software packages offer. Instead, with SAS he was able to build in time series and forecasting “to really understand the value of the customer.’’ With regression modeling, Wachovia can track only when customers say yes or no to a marketing offer. With time series modeling, the bank knows how long customers stayed with a product and whether they bought more products. 

Another strength SAS brings Wachovia is the ability to look at not only individual customers but also households. With that household view, Thorpe’s staff tries to figure out what product mix is associated with loyal, long-term customers. Marketing uses that information in offering new products to customers. The process is much more strategic than randomly mailing offers to every customer for every product. “We want to satisfy the needs of our 11 million households but not overwhelm them,” Thorpe says.

Why loyalty is important

“Over the years, customer loyalty has become a more important measurement than customer satisfaction,’’ says Kelly Campbell, Senior Vice President and Director of Customer Satisfaction and Loyalty Performance Measurement and Improvement for Wachovia. “This is because loyal customers stay with us longer, buy more products and services, create good word-of-mouth referrals, and reduce customer acquisition and servicing costs. We see customer loyalty as a continuum where you move from being not loyal to being completely loyal, or somewhere in between. We’ve used SAS to better define actionable areas on that loyalty curve to target particular customers.’’

Thorpe adds, “One of the things that we’ve discovered at Wachovia is that it’s the people who are moderately loyal – those who have a lower wallet share with us – who have the most potential. We look at the attributes of our most loyal customers and compare those to the moderately loyal customers. That helps us determine which moderately loyal customers to target.”

From loyalty to lifetime equity

Thorpe’s team is now working to measure the lifetime value each household brings to the bank. “We are close to having lifetime value estimates for every household. From there, we’ll build optimization routines to recommend the best products that help us make these customers profitable.”

Thorpe’s team is determining a reasonable amount to spend on acquiring a customer based on his or her potential lifetime value. Already the team has discovered many flat optimums – for example, a space where the long-term value can essentially be optimized with different combinations of marketing spending. This allows the bank to choose the best scenario among those that could further optimize acquisition or accounts as well as short-term revenue.

As Wachovia builds these complex models, many of which have never been created on such a large scale, Thorpe says he is grateful for the help of SAS’ research and development teams: “SAS is always inventing new solutions and new analytics that help us grow our business.’’

SAS Code Example

(taken from www.sas.com -- May 22, 2007)

Sample 768: 
Calculating the percentage that one observation contributes to the total of a BY-Group
data sales;                                                      

  input @1 region $char8.  @10 repid 4.  @15 amount 10. ;     

  format amount dollar12.;                                    

datalines;                                                      

NORTH    1001 1000000                                            

NORTH    1002 1100000                                            

NORTH    1003 1550000                                            

NORTH    1008 1250000                                            

NORTH    1005  900000                                            

SOUTH    1007 2105000                                            

SOUTH    1010  875000                                            

SOUTH    1012 1655000                                            

EAST     1051 2508000                                            

EAST     1055 1805000                                            

;    

proc sort data=sales;                                            

  by region;                                                    

run;                                                             

/* Create REGTOT, a data set that contains one observation for each REGION. */ 

/* Create a new variable REGTOTAL, that contains the total AMOUNT for each  */

/* REGION.                                                                  */

proc means data=sales noprint nway;                              

  var amount;                                                   

   by region;                                                    

   output out=regtot(keep=regtotal region) sum=regtotal;         

run;         

/* Create PERCENT1 by merging REGTOT with SALES, based on the value of      */

/* the BY variable REGION.                                                  */

data percent1;                                    

  merge sales regtot;                            

  by region; 

  /* Calculate the percentage each observation contributed 

     to the total for the appropriate region.               */                                                                                

  regpct = (amount / regtotal ) * 100;           

  format regpct 6.2 amount regtotal dollar10.;   

run;                                              

proc print data=percent1;                         

   title1 'PERCENT1';                             

run;

/* Method 2 : Related Technique using PROC SQL */                           

proc sql;                                                       

  create table percent2 as                                     

    select *, sum(amount) as regtotal format=dollar10.,       

          100*(amount/sum(amount)) as regpct format=6.2      

      from sales                                             

        group by region;                                       

quit;

Job Postings

(for more see www.denversug.org and click on Job Openings) 
Date Posted: May 21, 2007

Colorado Prevention Center
Job Title: Statistical Programmer I 
Supervisor: Director of the Biostatistics and Data Management 
Date: May 2007 

Responsibilities: 
· Collaborates with the project biostatisticians, data management team and other project team members. 

· Provides weekly feedback to the Director of Biostatistics and Data Management on the progress of projects. 

· Develops, validates and executes SAS programs needed for the reporting, presentation, and statistical analysis of data. 

· Assists in the design, development, validation and maintenance of study database software and related database queries. 

· Maintains company standards in programs, datasets and directory structure. 

· Develops and writes programs to ensure the accuracy and consistency of the clinical data. 

· Manipulates data in SAS and other database software, as needed. 

· Provides general SAS programming and technical support. 

· Assists in the transfer of data to other individuals within the CPC or to the sponsor. 

· Assists in the development and maintenance of software development lifecycle guidelines, statistical programming procedures, and related training activities. 

· Ensures that study databases and statistical programs used within the CPC comply with GCP, FDA and ICH guidelines and CPC standards. 

· Other duties as required by CPC management. 

Qualifications: 
A minimum of 3 years experience programming in SAS in a Windows NT environment required. Demonstrable programming experience with macros, ODS, SQL, Microsoft Access, and Excel. A degree in technical field and experience in regulated health care or the pharmaceutical preferred. Must possess excellent organizational and team skills, be detail oriented. 

If you are interested in applying for the SAS programmer position please send resume and cover letter to Colorado Prevention Center, 789 Sherman, Suite 200, Denver, CO 80203. Fax (303-860-1288) or e-mail (Careers@cpcmed.org). 
Date Posted: May 3, 2007

Gilead Sciences

Sr. Statistical Programmer
Req Number#: AO 7-462
Westminster, CO        

Gilead Sciences is a biopharmaceutical company that discovers, develops and commercializes innovative therapeutics in areas of unmet medical need. Our mission is to advance the care of patients suffering from life-threatening diseases worldwide. Headquartered in Foster City, CA, Gilead has operations in the United States, Europe and Australia. We currently have a great opportunity in Westminster, CO for an experienced, well-organized professional to join our Biometrics department.

In this key role, you will:

Works collaboratively with Biostatisticians, Statistical Programmers, Clinical Research Associates, Clinical Data Managers and other Clinical, Global Drug Safety, Regulatory and Project Management staff to meet project deliverables and timelines for statistical data analysis and reporting. Primary responsibilities include: identifies potential issues in statistical analysis plans and proposes solutions, assesses the quality of analysis data, performs cross-study analyses, uses internal macros or writes SAS® macros to automate statistical table, figure, and listing production; mentors junior programmers, assists in the preparation of submissions of electronic data (e.g., SAS® data sets) to regulatory agencies, and independently develops analysis file programs. Works as a primary programmer for one or two Phase 1-3 studies and as a secondary programming contact for one Phase 1-3 study. Contributes to strategic initiatives.
 
Position Requires:

Typically requires a BS degree in Biostatistics/Computer Science or equivalent and minimum 6 years of relevant industry experience, or a MS degree in Biostatistics/Computer Science or equivalent and minimum 4 years of relevant industry experience in the statistical analysis of biomedical data using SAS® software. Excellent verbal and written communication skills and interpersonal skills are required. Must be a fully qualified/emerging authority. Has thorough knowledge of clinical trial study design and electronic data submission requirements. Must be able to work independently on multiple concurrent projects. Must be capable of attending study team meetings as the primary statistical programming contact. Has the ability to communicate with external vendors (e.g., Contract Research Organizations) regarding electronic submission issues. 

Reference Req# AO 7-462 and apply online today at http://www.gilead.com/wt/sec/careers

We are an equal opportunity employer
Date Posted: May 3, 2007

Gilead Sciences

Sr. Clinical Programmer
Req Number#: AO 7-463
Westminster, CO        

Gilead Sciences is a biopharmaceutical company that discovers, develops and commercializes innovative therapeutics in areas of unmet medical need. Our mission is to advance the care of patients suffering from life-threatening diseases worldwide. Headquartered in Foster City, CA, Gilead has operations in the United States, Europe and Australia. We currently have a great opportunity in Westminster, CO for an experienced, well-organized professional to join our Biometrics department.

In this key role, you will:

Provide programming support for Clinical Data Management activities. Works collaboratively with Statistical Programmer, Biostatistician and other Clinical, Global Drug Safety, Regulatory and Project Management staff and vendors to meet project deliverables and timelines for clinical data acquisition, quality checking and reporting. Ensures completeness, correctness and consistency of clinical data and data structure. Provides timely support to the study team on all programming matters according to the project plan and programming specification using internal standards and guidelines. Provides input to CRF/eCRF design and address technical issues, edit check programming; contributing to the reporting of clinical data. Provides clinical programming supports of regulatory approval, product launch and annual reports as assigned. Contributes to the monitoring of data quality during study conduct. Provides information on issues along with proposed solutions, and ensuring data transfer standards are effectively communicated to vendors.
 
Position Requires:

Typically requires a BS degree in a Biomedical Science or equivalent and minimum 6 years of relevant experience or a MS degree and minimum 4 years of relevant industry experience. Clinical background/experience desirable, and experience in SAS programming in a CRO or bio/pharmaceutical setting. Excellent verbal and written communication skills and interpersonal skills are required. Working knowledge of pharmaceutical clinical development and ability to provide programming supports needs for NDA and other regulatory submissions. Working understanding of statistical concepts and techniques and of clinical trial principles is expected. Experience with development, validation, execution, maintenance, documentation, and archival of clinical data targeted for regulatory submission is required as is the ability to ensure clinical programming work is completed in a consistent manner and validated according to department practices. 

Reference Req# AO 7-463 and apply online today at http://www.gilead.com/wt/sec/careers

We are an equal opportunity employer 
Steering Committee
Comments and suggestions are always welcome! Please do not hesitate to call any member of the steering committee if you have ideas or subjects of interest:

Brenda Beaty
Colorado Health Outcomes Program
(303) 724-1076

Brenda.Beaty@UCHSC.edu
Richard Allen
Peak Statistical Services
(303) 670-5386
rrallen@peakstat.com
Shahar Boneh

Metropolitan State College of Denver

bonehs@mscd.edu

George Hage
OSI Pharmaceuticals Inc.
(303) 546-7822

GHage@osip.com
Steve Hantelman
Lockheed Martin
(303) 977-3217

steve.hantelman@lmco.com
Jeff Magouirk

The Children’s Hospital/UCHSC

(303) 764-8373

Magouirk.Jeffrey@tchden.org

Jason Mitchell
CFMC
(303) 695-3300 x 3086

jmitchell3@coqio.sdps.org
Beth Worrall Newsom
Kaiser Permanente
(303) 636-3128

Elizabeth.E.Newsom@KP.org
John Pirnat
jpirnat@worldnet.att.net
Bob Romero
Robert M Romero LLC
(720) 267-4805

Bob_Romero@cable.comcast.com
Denni Zborowski
OSI Pharmaceuticals Inc.
(303) 546-7838

dzborowski@osip.com
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